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KORRES /H1 2011 FINANCIAL RESULTS
· POSITIVE TREND in SALES IN GREECE
· increase in market share in the pharmacy channel
· increase in operational cash flow
· maintenance of operating profitability
Korres Group closed H1 2011 with a significant increase in sales in the Greek market, contributing to the enhancement of market share in the pharmacy channel, the maintenance of the operating profitability as well as the increase in operational cash flow. In particular, the positive trend in sales in Q2 2011, contributing to the growth of 6% of sales in Greece, and to the total increase in  the Group’s market share by 0,7basis points in the pharmacy channel to 9,6% in H1 2011, from 8,9% in H1 2010. Concerning the operating profitability, earnings before interest, tax, depreciation and amortization (EBITDA) it reached 5,1m euro, with the operational cash flow to increasing by 2,5m euro, to 4,4m euro.  
Analytically, the Group on a consolidated basis achieved sales of 21,6m euro in H1 2011. For the correct comparison of sales with the corresponding period of H1 2010, we should have in mind the change in the consolidation way of the Group’s activity in US, as a result of the end of the transition period in accordance with the agreement with   Johnson & Johnson and the beginning of the distribution of Group’s products by Johnson&Johnson in the particular market. Thus if we exclude the effect of the transition period concerning the US  market from the turnover of H1 2010, in order to be comparable to the H1 2011, the consolidated sales presented an increase of 5% .
At the level of operating profitability, excluding the consolidation effect of the US activity of the Group from H1 2010, Korres Group reduced its operational expenses by 2% (administrative and distribution expenses), achieving earnings before interest, tax, depreciation and amortization (EBITDA) 5,1m euro in H1 2011 from 5,3m euro in the corresponding H1 2010. The difference between the two semesters is the result of the analogical lower income, recognized by the Group in H1 2011, that being 2,3m from the royalties, received from   Johnson&Johnson for the distribution of Group’s products in North and South America, vs to the initial income of 3,3m euro in H1 2010, regarding the royalty, received from   Johnson&Johnson for the particular reason. In line with the particular agreement, royalties will be paid from  this activity in the following years, with positive effect in the Group’s earnings. 
Earnings after taxes and minority rights reached 1,4m euro in H1 2011 from 2,0m euro in the corresponding period of 2010, as a result of the above mentioned difference of the income as well as the increased cost of debt, coming from the general rise in the Euribor interest base.  
The operating cash flow reached 4,4m euro in H1 2011 from 1,9m euro in the corresponding period of 2010, as a result of the management efforts for Working Capital management in the most efficient way.  
In H1 2011, in Greece, Korres Group, despite the significant pressures that affected the pharmacies-major distribution channel of the Group’s products in the particular market-from the strikes, realized in the first two months of 2011, sales achieved a significant growth  of 6%.
In the international markets, in the countries that the Group is focusing its interest, the developments that characterized H1 2011, are the following:
· In US, with the completion of the transition period, including the efforts to support brand in the existing distribution channels (North America) and the smooth transition of knowledge (North and South America), as part of the agreement with Johnson & Johnson for the offer of the license to distribute its products to these markets, from June 2011, Johnson&Johnson undertook totally the distribution. At the same time, Johnson&Johnson begun direct co operation with the channel   Shoppers Drugmart in Canada in 400 distribution points. From June 2011, TV advertising of 25 second duration has started, presenting the brand history from its beginning, offering the opportunity of buying Korres products through TV channel.
· In Spain, Korres Group is operating with a new distributor that enhanced further the brand’s presence in the existing points of sales while at the same time contributed to the significant penetration to new semi selective points of sales and new pharmacies.   
· In Germany, in 2011, Group continued TV advertising, which begun in the H2 2010, contributing positive to the sales growth
· In Russia, the Group completed the position of its KORRES products to 550 stores of the channel L’Etoilie. 

Finally, with target the enhancement of capital structure, Group with the 30.6.2011 General Assembly of shareholders, decided the increase of its capital by 741thousand euro, with the payment of the amount of 9,5m euro in cash and the issue of 1.900.000 new shares, at the price of 5,00 euro per share. The particular capital, covered by Arneta which a company of special purpose and is operating on behalf of Ms Alexia David, obtaining 14,1% participation in the company’s share capital. 

For Further info: 
Athina Lagou/Head of Investor Relations and Shareholders Services Τ: 213 018 8905, E-mail: Athina.lagou@korres.com
[image: image2.jpg]ATHENS KOR R Es





