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A.B. AAYPENTIAAHXZ ABEE -

ENOMOIHMENA OIKONOMIKA AMNMOTEAEZMATA 2005

ENTYIIQZIAKH ANATTY=H METEOQN

H etaipeia NEOXHMIKH A.B. AAYPENTIAAHY avakoivwoe Ta evOTTOINUEVQ
OIKOVOUIKG aTtroteAéopata yia Tn xprion 2005 pe Bdon ta Aigbvry Mpodtuta
Xpnuatooikovouikng MAnpoeoépnong (1.F.R.S.).

O evotroinuévog KUKAOG gpyaciwv Ttrapouciace avodo katd 71,9% kai
avABe oe 142,5 ek. Eupw évavTl 82,9 ek. Eupw 10 2004. Mo ouykekpiuéva,
Ta €00da amrd Tnv TTapaywyn aviABav katd 1n xprion 2005 ot 60,7 eK.
Eupw évavti 32,4 ek. Eupw 10 2004 onueiwvovtag avénon TnG TALEWS TOU
87,3%. To peyaAUTEPO HEPOG TNG AVWTEPW auUEnong TPONABE atmd Tnv
TTaPAYWYr ATTOPPUTTAVTIKWY VIO TTOAUEBVIKEG £TaIpEiES Kal private label.

Tautdxpova, Ta €00da a1rd TN SIAVOUN XNMIKWYV TTPWTWV UAWV onuEiwoav
augnon TnG Tagewg Tou 62% oTo 2005 kal EpTacav Ta 81,8 ek. Eupw évavri
50,5 ek. Eupw tnVv avrioToixn mmepiodo mépual. H aténon autr o@eiAeTal otnv
OpaoTNEIOTNTA TWV ETIXEIPNMATIKWY HOVAOWY TTAQOTIKWY, XPWHATWYV &
Bepvikiwy, Blopnxavikwy Aadiwv Kal ANITTaoUATwWYV.

O OuAog TTapapévoviag TTPOONAWMPEVOG OTOV  OTPATNYIKG OTOXO yid
YEWYPOQIKN €TTEKTAON OTIG Xwpes NG N.A. Eupwting TTpayPaToTroince To
2005 TrwAnoe€Ig oTo £§WTEPIKO UWoug 23,5 ek. Eupw, évavtl 11,19 ek. Eupw
10 2004 onpeiwvovtag augnon kard 110%. Emonuaivetar 011 o1 TTWAACEIG
€EWTEPIKOU AVTITTIPOOWTTEUOUV TO 16,5% Twv EVOTTOINPEVWYV TTWARCEWY YIA TO
2005 évavtl 13,5% kata 10 £€10G 2004.

2€ OTI AQopa TO MIKTO KEPOOG, auTO augrnBnke kata 60,7% kal avAABe og 42,9
ek. Eupw €vavt 26,7 ek. Eupw 10 2004.

Ta képdn TPpo QOpwv, TOKWV Kal amooBéocwv (EBITDA) onuegiwoav oTn
xprion 2005 davodo 1ng 1aews tou 52,3% kal aviABav oe 27,5 ek. Eupw
évavtl 18,1 ek. Eupw 10 2004. MapdAAnAa, Ta KEPSN TTPO POpwWV avABav o€
15 ek. Eupw onueiwvovrag augnon 77,4% evw 1a KOBapda KEPON HETA
POpWYV Kol SIKAIWHATWY HEIoYn@iag onueiwoav aug¢non 72,3%. Kai
avABav og 12,6 ek. Eupw.

Katd toug TeAeutaioug Tpeig uveg Tou 2005 o Opihog péow Twv BuyaTpikwyv
TOU ETAIPEILV TTPOXWPNOE O BUO £§ayopég Ol OTTOIEG EVOUVANWYVOUV TNV



TTOPAYWYIKI Tou OuvauikoTnTa. ApXIKG pe TNV egayopd NG MITAAAHZ
XHMIKA A.E. amé 1n BuyaTtpikn etaipeia LAMDA DETERGENT A.B.E.E kai
TV aTTOPACN CUYXWVEUONG PE atmoppd®non Tng OeUTEPNG ATTO TNV TTPWTN,
QVOMEVETOI N TTEPAITEPW ETTEKTACN TWV TTAPAYWYIKWY OPACTNPIOTATWY TOU
Opihou OTOV TOPED TWV ETTAYYEAPATIKWY XNMIKWY KAl ATTOPPUTTAVTIKWY, OTTOU
n Trexvoyvwaia tng MMAAAHZ eival iIdiaitepa 1I0xUpA.

EmmpdoBeta, o OuIAog TTpoxwpnoe PEow Twy BuyaTpIKWwy Tou, OTnNV ayopd
Tou ouvoOAou Twv petoxwv TnG etaipiag NOVION A.E. (Trpwnv Celanese), n
oTroia O100£TEl IDIOKTNTEG TTAPAYWYIKEG eyKATAOTAOEIC 0TO BaBU AuAidog Kai
TTOPAYEl  YOAOKTWHOTA KAl XNUIKEG TIPWTEG UAEG yia TNV [Blopnxavia
XPWHATWY, BEPVIKIWY KAl CUYKOAANTIKWY OUCIWV.

MNa 1o 2006, n Aloiknon Tng NEOXHMIKH A.B. AAYPENTIAAHZ tTpoxwpnoe
o€ BETIK avaBewpnon TwWV TTPONYOUUEVWY EKTIUACEWYV TNG. ZUYKEKPIYEVA Ol
evotroinuéveg TTWAROEIG avauévetal va avéABouv oe 230 exk. Eupw atrd 193
ek. Eupw kai Ta KEPON PETA POpwWYV Kal dIKAIWPATWY o€ 17,2 ek. Eupw atrd
15,5 ek. Eupw Tng Tponyoulpevng ekTipnong. Me Bdon Tnv avwrépw
avaBewpnon ol eKTIHWHPEVESG TTWAROEIG yia To 2006 avauévovtal augnuéveg
Katd 61% kai 1a kaBapd képdn autnuéva katd 37%, oe oxéon ME TA
amoreAéopara  Tou 2005. H avwtépw avaBewpnon o@eiAeTal  OTIG
TTPOAVOPEPOUEVEG €EAYOPEC KABWG €TTiONG Kal OTnV yia TTpwTtn @opd
dpaCTNPIOTTOINON TOU OMIAOU OTIG AyOPEG TwV KAAAUVTIKWY Kal 0Tn digioduonh
TOU OTOV KAGOO TWV aypOXNUIKWY TTPOIOVTWV.

OIKONOMIKA >TOIXEIA

P&L FY 2005
(000 €) 2554 25‘55 %
KUkAog Epyaciov 82.905 | 142.498 | 1719 %
MikT6 KépdoG 26.673 | 42.875 | 160,7 %
EBITDA 18.084 | 27.539 | 152,3%
K£pdn npo popwv 8.462 | 15.013 | 177,4%
Képdn HETA POPWV & SIKAIWHATOV HEIOPNPIag 7.326 12.620 | 1723 %




